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Bottled water fad springs a leak

Jullan Lee

WHEN fashion comes with a_ hefiy
pricetog, buying  battle of watex for
feww bucks seems like a breeze.

Its a cheap way to gain cachet be-

ause brand names such as Fiji Water
and Perrier have hecome as synony
mous with couture as Christian Dior
and Chanel - at a fraction of the cost.

To be seen around town chatching a
bottle of San Pellegrino speaks
volumes about you. It says you are &
sophisticated, fashion-conscious
urbanite and regularly worship at the
altar of well being

he hardening of attitudes
towards bottled waler in some
countrics is an indication, social estra-
eised could be the uliimate price 1o
pay for ostentatious consumption of
bottled water.

In America honled water i rpidly
hecoming the ne
very peaple wha made water i
an acoessory as a mobile phone are
now questioning the ethical and en

vironmental cost of drinking water
the botile.

Influential online magazine Slate
recently reported that “thanks to the
addish explosion of the green
movemer | hnl(led ater has become
he lar ~ symbal o

et oo
The mayors of Seattle and San

Francisco have banned the use of
bottled water at city-funded mertings
and functions. Sales of reusable bottles
are rising rapidly and the blogosphere
is awash with such unambiguous blog
titls as “Bortled Water is a Rip Off".

Meamehile, I Britain, The Guard
iau newspaper's online edition,
Guardian Unlimited, is urging

e of i "Tread lightly® somemunty
o give up bortled wates

Howeres, i appears hisis thelates
fzod nt 0 eech e

sisllans appeat

ered o ihe sufl, desicc having
some o and cheapest tap
Wkt t the wortd,

We even boule our own water and

abroad. Australia’s King Island

Ciowd duice brage about s origins
saying: me of the
et offer.”

oy Gentile, the ehief sxecutive of
the Austalian Beverages Council, s

can't detect a consumer backlash.
3 ales are any evidence, wel, there
i none,” he says,

Any backlash, such as it s, is so far
confined 1o councils. Manly Counc
has banned bottled water at its meet-
ings and Blacktown plans Lo cam-
paign on the use of reuseable bottles.

Elsewhere, our cbsession with warer
and its fashionableness continues

Market rescarchers [BISWorld expect
the indusstry to grow by 9.1 per cent to
$460.0 million thisnacialyour. And

4 a Amatils et line of
waters, which come. in 10 dificrent
avours with vitamins and minerals in
funky bottles, are rising rapidly
¥ a free socicty and peopl
choose what they want to drink,

Gentile says. “And they ace chovsing

1o drink water.”




